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Descobriu-se que os níveis de vitamina D eram 
mais baixos em pacientes com AMD neovascular

FORT LAUDERDALE, Fla. – 
O nível sérico mais alto de vita-

mina D apresentou correlação com uma 
leve diminuição da incidência de degene-
ração macular relacionada à idade (AMD), 
segundo um estudo reportado aqui, na reu-
nião Association for Research in Vision and 
Ophthalmology.

O estudo foi o primeiro a reportar 
uma associação aparente entre o gene 
CYP24A1 da via da vitamina D e a AMD 
neovascular, afi rmou a Dra. Alexandra 
C. Silveira, PhD.

“Isso tem implicações bem interes-
santes”, observou a Dra. Silveira. “Pri-
meiro de tudo, ao evidenciar haplótipos 
diferentes que foram associados à AMD 
seca ou neovascular, sugeriu-se que tal-
vez poderíamos acrescentar algo à ideia 
de uma assinatura genética que indicaria 
melhor quais pacientes irão continuar 
a desenvolver uma determinada forma 
da doença”.

Os investigadores realizaram a tipa-
gem de 59 poliformismos de único nu-

cleotídeo etiquetados nos genes da via 
do metabolismo da vitamina D VDR, 
CYP27B1, CYP24A1 e CYP27A1 em 135 
pares de irmãos. Em cada par, um ir-
mão apresentou a AMD neovascular e o 
outro não.

A análise dos níveis séricos mostrou 
quantidades de vitamina D levemente 
elevadas em irmãos que não foram afe-
tados pela AMD. Após o controle de ida-
de, sexo, histórico de tabagismo, CFH e 
ARMS2/HTRA1, apenas a variação no gene 
CYP24A1 afetou o risco de AMD.

Entretanto, uma relação causal entre 
o gene CYP24A1 e a AMD não foi deter-
minada de modo conclusivo. “A pesquisa 
sobre a função da via genética da vitami-
na D em um coorte mais amplo de pa-
cientes está em andamento”, afi rmou a 
Dra. Silveira. 

Estudo: o ômega 3 pode diminuir a 
gravidade da AMD

Ao avaliarem os dados do Estudo 2 
de Doença Ocular Relacionada à ida-

de, com mais de 4.200 idosos, pes-
quisadores dos National Institutes
of Health  descobriram que os ido-
sos que relataram a ingestão mais 
alta de ácidos graxos ômega 3 apre-
sentaram uma taxa menor de 
gravidade da AMD.

O Dr. J.R. Chang e colegas repor-
taram que “o DHA/EPA provenien-
te da alimentação era inversamente 
proporcional à pontuação de AMD 
em comparações ajustadas pela ener-
gia de participantes com relato de 
quintis de ingesta mais alta versus 
mais baixa”.

Havia 4.203 pacientes nesse estu-
do, com uma idade inicial média de 
73 anos e 57% dos pacientes eram 
mulheres. 

Todos os pacientes apresentavam 
uma boa função visual no início, mas 
a maioria tinha fatores de risco para 
progressão para uma AMD avançada, 
segundo um pôster.

DESTAQUE EM LIOS E 

INSTRUMENTAÇÃO PARA CATARATA 

LIO acomodativa de última 

geração mais uma promessa

Resultados 
preliminares 
revelam uma 
correção maior da 
visão para perto e 
intermediária.  10

DESTAQUE EM LIOS E 

INSTRUMENTAÇÃO PARA CATARATA

Evidência objetiva mostra 

a manutenção da LIO 

acomodativa

Um estudo retrospectivo 
demonstra a capacidade da 
lente de alterar o formato e a 
potência.  12

COMPLICATIONS CONSULT

Médico descreve os síndromes 

infl amatórios coriorretinianos 

com ponto branco

A angiografi a são úteis no 
diagnóstico das condições.  16

Técnica cirúrgica ajuda a garantir bons 
resultados com LIOs premiuns

A capsulotomia posterior primária e a for-
mação da “casa de botão” (buttonholing) 

da parte óptica da LIO na cápsula posterior podem 
evitar o desenvolvimento da opacifi cação capsular 
posterior nos meses após a remoção da catarata.

O procedimento, considerado por alguns a práti-
ca padrão durante a remoção da catarata pediátrica, 
pode ser considerada durante a remoção de algumas 
cataratas em adultos, especialmente quando uma 
LIO premium é implantada, afi rmou o Dr. Michael 
C. Knorz, no Hawaiian Eye 2010. Apesar de o pro-
cedimento incluir uma exigente série de técnicas a 
serem realizadas pelo cirurgião, a criação de uma 
capsulotomia posterior durante a cirurgia inicial e a 
formação de casa de botão óptica podem eliminar a 
necessidade de capsulotomia a laser Nd:YAG após a 
cirurgia, ele afi rmou.

“Eu utilizo uma capsulotomia posterior primária 
em indivíduos com hiperopia para evitar a catarata 

secundária e a descentralização”, afi rmou o Dr. Knorz.
A capsulotomia posterior primária não é um concei-

to novo na cirurgia de catarata adulta e na realidade, foi 
proposta na literatura publicada 
desde o começo dos 80, Segun-
do o Dr. Knorz. Entretanto, esses 
mesmos estudos reconheceram 
que a capsulorrexia remove a 
barreira entre a câmara anterior 
e posterior, portanto, aumenta o 
risco de pro-lapso vítreo, com 
ou sem encarceramento. Como 
resultado, o Dr. Knorz disse que 
aumenta o risco de edema macular cistoide pseudofá-
cico e/ou descolamento ou ruptura de retina.

Entretanto, a técnica tem vantagens teóricas 
que podem torná-la interessante, especialmente 
em um contexto de LIOs multifocais. 

Para mais, veja página 14

A terapia de combinação pode 
melhorar a atividade antiVEGF

A capacidade da terapia antiVEGF em interromper o acú-
mulo de fluido na mácula, após a neovascularização secun-

dária à degeneração macular relacionada à idade, foi comprovada 
em estudos clínicos, mas nenhuma resposta clara ainda está dispo-
nível com base nos resultados apropriados da terapia.

Apesar do sucesso no tratamento de vazamento de novos vasos 
sanguíneos, a terapia antiVEGF isolada não demonstrou afetar a 

regressão de neovasos de modo 
significativo. Além disso, apesar 
dos resultados encorajadores 
de estudos clínicos recentes so-
bre a redução dos problemas de 
injeção envolvidos na terapia 
AMD, com tratamento guiado 
pelo exame de imagem retinia-

no, nenhum protocolo de terapia por demanda foi capaz de de-
monstrar resultados de acuidade visual correspondentes aos das 
injeções mensais.

Para mais, veja página 8

Cobertura do encontro continua na página 4
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RATES AND DISCOUNTS
1. Effective Rate Date: January 2011 for all advertisers. All prices quoted are in U.S. dollars.
2. Earned Rates:

a) Earned rates are given to advertisers based on advertising frequency within a 
12-month period. The earned rate is determined by the number of insertions. 
A spread counts as two insertions; full page and fractional pages count as single 
insertions; each page of an insert counts as one insertion.

b) Agency commission: Fifteen percent (15%) gross billings on space, color, cover and 
preferred position charges.

c) Cash discount: Two percent if paid within ten days of invoice date. 
No discount allowed after this period.

3. Black-and-white rates:

Frequency
King 

Spread

King 

Page

¾ 

Page

Island/Half 

Spread

Island/ 

Half Page

⅓  ⅓   

Page

¼ 

Page

⅛  ⅛   

Page

1x $10,875 $5,870 $4,815 $8,035 $4,270 $2,415 $1,790 $1,425

3x 10,615 5,625 4,575 7,725 4,020 2,225 1,720 1,240

6x 9,990 5,545 4,555 7,505 3,945 2,105 1,650 1,215

12x 9,610 5,335 4,380 7,095 3,740 2,040 1,580 1,175

24x 9,480 5,275 4,315 7,070 3,695 2,010 1,555 1,165

36x 9,350 5,190 4,270 6,920 3,640 1,990 1,545 1,145

48x 9,235 5,130 4,205 6,820 3,590 1,960 1,515 1,130

60x 9,095 5,060 4,145 6,735 3,540 1,935 1,500 1,110

72x 8,975 4,980 4,090 6,635 3,490 1,905 1,470 1,095

96x 8,865 4,925 4,035 6,545 3,450 1,865 1,450 1,085

108x 8,830 4,915 4,020 6,525 3,435 1,855 1,440 1,075

Color: In addition to earned black-and-white rates* 

Charge per color per page or fraction

One Page Spread

 Standard Color $925 $1,670 

 Matched Color  1,465  2,645 

 Metallic Color  1,795  3,235 

 Four Color  1,945  3,510 

 Four Color + PMS  3,100  5,590 

*Because of press limitations, we cannot accept ads with two or more PMS colors.

4. Bleeds: No charge.
5. Covers and Special Positions: Cover positions will be in Spanish and Portuguese: 

Please provide two sets of materials for both versions.
a) Covers:

Second cover: Earned b/w rate plus 25%. Color additional.
Third cover: Earned b/w rate plus 15%. Color additional.
Fourth cover: Earned b/w rate plus 50%. Color additional.

b) Special positions:

Center spread: Earned b/w rate plus 25%. Color additional.
Opposite masthead: Earned b/w rate plus 10%. Color additional.
Other special positions: Earned b/w rate plus 10%. Color additional.

2011 Rate Card



6. Incentive Programs:

a)  Combined Earned Frequency: All insertions of a parent company and its 
subsidiaries are combined to determine the earned rate. Advertisers may 
combine space units run in all SLACK publications to achieve maximum 
rate frequency.

b)  Global Continuity Incentive: Advertisements for an individual product 
are eligible for a discount based upon the number of insertions placed 
in SLACK publishing’s eye care newspapers (all global editions of OCULAR 
SURGERY NEWS plus PRIMARY CARE OPTOMETRY NEWS).  Insertions do not 
need to be consecutive.  This program may not be combined with the 
Comprehensive Marketing Incentive.

  • 3-6 insertions: 10% off

  • 7-12 insertions: 15% off

  • 13+ insertions: 20% off

c)  Comprehensive Marketing Incentive: Advertisers may be eligible for a 
customized incentive program based upon a total 2011 investment in 
promotional, marketing and educational services provided through all 
global print and online editions of SLACK publishing’s eye care 
newspapers OCULAR SURGERY NEWS and PRIMARY CARE OPTOMETRY NEWS 
and/or associated live non-CME educational events. Please contact your 
sales representative for details.

d) SLACK Corporate Discount: Take advantage of SLACK’s advertising, custom 
publishing, event management and other marketing services in 2011 and 
earn valuable discounts in 2012. Spend levels achieved in the year 2011 
will determine your Corporate Discount savings in 2012 based on a total 
net spend. 

e)  When taking advantage of more than one Discount Program, discounts 

must be taken in the following order: 
  Gross cost: 

  1) Less Global Continuity Incentive or Comprehensive Marketing Incentive
  2) Less SLACK Corporate Discount
  3) Less 15% Agency Discount
      Equals net cost 

7. OSN SuperSite:  Contact your sales representative for details.
8.  Recruitment/Classified Rates: Please contact your regional sales 

representative at 877-307-5255.

ISSUANCE AND CLOSING
9.  Established: 1999
10.  Frequency: 6 times/year
11.  Issue Date: First week of odd months
12.  Mailing: Mails via air mail
13.  Extensions and Cancellations:

a) Extensions: If an extension date for material is agreed upon and material 
is not received by the Publisher on the agreed date, the advertiser will be 
charged for the space reserved.

 b)  Cancellations: If, for any reason, an advertisement is cancelled after the 
closing date, the Publisher reserves the right to repeat a former ad at full 
rates. If the advertiser has not previously run an ad, the advertiser will 
be charged for the cost of space reserved. Neither the advertiser nor its 
agency may cancel space after the closing date.

EDITORIAL
14. General Editorial Direction: OCULAR SURGERY NEWS Latin America Edition is a

bi-monthly medical newspaper for ophthalmologists, providing timely 
coverage of scientific meetings and events, with special emphasis on cataract, 
IOL, refractive surgery, glaucoma treatment, ophthalmic laser therapy, clinical 
anterior segment issues and legislative and regulatory developments affecting 
the practice of ophthalmology. Regular color features on surgical maneuvers 
provide a practical, hands-on forum for today’s surgeon.

15. Average Issue Information:

a) Average number of articles per issue: 8-10
b) Average article length: ½   page tabloid
c) Editorial departments/features: "Complications Consult"

16. Origin of Editorial:

a) Staff written: 50%  
b) Solicited: 10%  
c) Submitted: 40%
d) Peer review: None    

CIRCULATION 
17. Coverage:

a) Date and source of breakdown: SRDS, June 2010
18. Demographic Selection Criteria:

a) Age: N/A
b) Prescribing: N/A
c) Circulation distribution:

Controlled: 99.86%
Paid: 0.14%

d) Paid information:

Association members: 18,705
Is publication received as a part of dues?: No
Dues: N/A

e) Subscription: $339
f) Renewal rate: 85.6%

19. Circulation Verification:

a) Mailing House: Publishers Press, Shepherdsville, KY, USA
20. Anticipated Circulation Modifications or Changes Effective January 2011:

a) Additions: None

b) Modifications: None

c) Deletions: None

d) Estimated total circulation for 2011: 18,705 per issue

GENERAL INFORMATION
21. Requirements for Advertising Acceptance:

Advertisements for professional and non-professional products or services 
are accepted provided they are in harmony with the policy of service to the 
health care profession and subject to the Publisher’s approval. 
Non-professional product and service advertisers must submit ad copy 
two weeks prior to the closing date to the advertising sales staff.  If the 

advertisement contains a coupon, notify Carolyn Boerner by the closing 

date at cboerner@gomindworks.com. Failure to do so will result in a forfeit 

of fair rotation policy.

22. New Product Releases: No
23. Reprint Availability: Yes. Contact John Kain for pricing at (+1) 856-848-1000 

ext. 219, or e-mail: jkain@slackinc.com.
24. Ad/Editorial Information: 

 a) 55:45 Ad to Editorial Ratio.
 b) Format: 1. stacked_____     2. within articles __X__

25. Publisher’s Liability: The Publisher shall not be liable for any failure to print, 
publish, or circulate all or any portion of any issue in which an advertisement 
accepted by the Publisher is contained if such failure is due to acts of God, 
strikes, war, accidents or other circumstances beyond the Publisher’s control.

26.  Indemnification of Publisher: In consideration of publication of an 
advertisement, the advertiser and the agency, jointly and separately, 
indemnify, defend, and hold harmless the publication, its officers, agents, 
and employees against expenses (including legal fees) and losses resulting 
from the publication of the contents of the advertisement, including without 
limitation, claims or suits for libel, violation of right of privacy, copyright 
infringements or plagiarism.

27. Competitor Information: OCULAR SURGERY NEWS Latin America Edition does 
not accept advertisements that contain competitor(s') names, publication 
covers, logos or other content.

28. Advertorials: In order to be considered for acceptance, advertisements or 
inserts which contain text or copy describing a product or surgical technique, 
must be substantially different in text and font from the receiving publication 
and the word “ADVERTORIAL” or “ADVERTISEMENT” must be prominently 
displayed in 10 point black type in ALL CAPS at the top of the ad.

29. Billing Policy: Billing to the advertising agency is based on acceptance by the 
advertiser of “dual responsibility” for payment if the agency does not remit 
within 90 days. The Publisher will not be bound by any conditions, printed or 
otherwise, appearing on any insertion order or contract when they conflict 
with the terms and conditions of this rate card. All prices quoted are in U.S. 
dollars. All payments must be made in U.S. dollars drawn on a U.S. bank.



INSERT INFORMATION 
30. Availability and Acceptance: 

 a)  Availability: Two- to eight-page inserts are available full run.  Demographic 
and/or geographic inserts are accepted. 

 b)  Acceptance: A sample of the insert must be submitted to the Publisher 
for approval. 

31.  Charges: 

 a)  Furnished inserts billed at black-and-white space rate at frequency earned on 
a page-for-page basis, plus a $50/1,000 non-commissionable tip-in charge.

b)  A-size inserts billed at the island/half page rate.
c)  Tabloid-size inserts billed at the king page rate. 

32. Sizes and Specifications: 

No. of Pages Paper Stock Max Micrometer

Maximum Minimum Reading

2 page (one leaf ) 80# coated 70# coated .004"
4, 6, 8 page 70# coated 60# coated .004"

 a) Full-size inserts: Supplied untrimmed, printed, folded (except single leaf ) 
and ready for tipping. Varnished inserts are acceptable at the Publisher’s 
discretion.

 b) A-size inserts: Supply size: 81⁄8" x 11" pre-trimmed on head and face. 
1⁄8" foot trim.

33. Trimming: Trimming of oversized inserts will be charged at cost. Keep live 
matter ½" from trim edges. Inserts are jogged to the foot. Book trims 1⁄8" at 
head, face and foot. 

34. BRCs: 

a)  Pricing: When accompanied by a minimum of an island/half page ad, a 
BRC is charged a tip-in fee of $50/1,000, non-commissionable. 

 b) BRC Specifications: 3½" x 5" minimum to 4¼" x 6" maximum; perforated 
with ½" lip (from perforation) for tipping. Add 1⁄8" for foot trim. Cardstock 
minimum: 75# bulk or higher. 

35.  Geographic/Regional Inserts: Multiple inserts or BRCs will be accepted 
up to a maximum of six in a single issue. A $500 stoppage fee will be 
charged for each insert/BRC.

36.  Quantity: Full run – 21,000 estimated. Exact quantity will be given upon 
Publisher’s approval of insert or call Publisher prior to closing date. 

37.  Shipping: Carton packing must have publication name, issue, insert 
quantity and the names of the countries to which insert is to be delivered. 
Shipment costs will be billed back to the advertiser.

AD REQUIREMENTS
Available Advertising Unit Sizes

Non-Bleed Sizes

(Live Area)

Width     Height

Non-Bleed Sizes

(Live Area)

Width     Height

Trim Sizes

Width     Height

Trim Sizes

Width     Height

King Spread 20.5" x 13.5" 52.07 cm x 34.29 cm 21" x 14" 53.34 cm x 35.56 cm

King Page 10" x 13.5" 25.4 cm x 34.29 cm 10.5" x 14" 26.67 cm x 35.56 cm

¾   Page (Vertical) 7.05" x 13.5" 17.91 cm x 34.29 cm 7.55" x 14" 19.18 cm x 35.56 cm

¾   Page (Horizontal) 10" x 10" 25.4 cm x 25.4 cm 10.5" x 10.5" 26.67 cm x 26.67 cm

Island ½   Page 7.13" x 10" 18.11 cm x 25.4 cm 7.63" x 10.5" 19.38 cm x 26.67 cm

Island Spread 14.6" x 10" 37.08 cm x 25.4 cm 15.1" x 10.5" 38.35 cm x 26.67 cm

½   Page (Vertical) 4.68" x 13.5" 11.89 cm x 34.29 cm 5.18" x 14" 13.16 cm x 35.56 cm

½   Page (Horizontal) 10" x 6.5" 25.4 cm x 16.51 cm 10.5" x 7" 26.67 cm x 17.78 cm

1⁄3 Page (Vertical) 4.68" x 10" 11.89 cm x 25.4 cm 5.18" x 10.5" 13.16 cm x 26.67 cm

¼   Page 
(Vertical Block)

4.68" x 6.25" 11.89 cm x 15.88 cm 5.18" x 6.75" 13.16 cm x 17.15 cm

¼   Page 
(Horizontal Block)

7.13" x 4.75" 18.11 cm x 12.07 cm 7.63" x 5.25" 19.38 cm x 13.34 cm

¼   Page 
(Vertical Strip)

2.23" x 13.5" 5.66 cm x 34.29 cm 2.73" x 14" 6.93 cm x 35.56 cm

¼   Page 
(Horizontal Strip)

10" x 3" 25.4 cm x 7.62 cm 10.5" x 3.5" 26.67 cm x 8.89 cm

1⁄8 Page 
(Vertical Block)

2.23" x 6.25" 5.66 cm x 15.88 cm 2.73" x 6.75" 6.93 cm x 17.15 cm

1⁄8 Page 
(Horizontal Block)

4.68" x 2.84" 11.89 cm x 7.21 cm 5.18" x 3.34" 13.16 cm x 8.48 cm

a) Trim Size of Journal:  10.5" x 14" (26.67 cm x 35.56 cm)
b) To view thumbnails of ad specs, visit slackinc.com/digitalads.
 For spread ads, keep content (image/text) ¼  " in on each side of the gutter.
For bleed ads, add 1⁄8" on all sides of trim sizes.

38. Paper Stock:

 a)  Inside pages: 34# gloss
b) Covers: 60# gloss

39. Type of Binding: Saddle-stitch
40. Digital Ad Requirements:

 For specifications go to slackinc.com/digitalads.

 Color Proofs: One proof made from supplied files and meeting SWOP 
specifications, must be provided with data file. Proof must be at 100% 
of the print size. Publisher accepts Kodak approvals, Matchprints, Chromalins, 
High-end Epson Quality or Iris Digital proofs.

 If only color lasers are furnished, color match on press cannot 

be guaranteed.

 Note: Spread ads should be sent as a one-page file.
 Media: CDs and DVDs. Ads will not be accepted via e-mail.
41. Digital Material: Digital files will be held 1 year from date of last insertion and 

then destroyed unless instructed otherwise.

CONTACT INFORMATION
42. Insertion Orders and Ad Materials: 

 Send product insertion orders and digital ad materials to:

Carolyn Boerner
Sales Administrator
OSNLA/Issue Month
c/o Mindworks Communications
6900 Grove Road
Thorofare, NJ 08086-9447
cboerner@gomindworks.com
856-384-1793 x355
Fax: 856-848-6091

  Send inserts to: 

Julie Duncan
OSNLA/Issue Month
Publishers Press
100 Frank E. Simon Avenue
Shepherdsville, KY 40165, USA



ISSUE DATES FEATURES BONUS DISTRIBUTION

JANUARY/
FEBRUARY

Ad closing:  11/15/2010

Material due: 12/3/2010

Spotlight on Phacoemulsifi cation

Special Meeting report: AAO 

MARCH/
APRIL

Ad closing:  1/19/2011

Material due: 2/9/2011

Spotlight on Glaucoma American Society of Cataract and Refractive 

Surgery (ASCRS)

March 25-29, San Diego, CA

Association for Research in Vision and 

Ophthalmology (ARVO)

May 1-5, Ft. Lauderdale, FL

MAY/
JUNE

Ad closing:  3/23/2011

Material due: 4/8/2011

Spotlight on Refractive Surgery

Special Meeting report: ASCRS

JULY/
AUGUST

Ad closing:  5/12/2011

Material due: 5/26/2011

Spotlight on IOLs and Cataract Instrumentation

Special Meeting report: ARVO

SEPTEMBER/
OCTOBER

Ad closing:  7/20/2011

Material due: 8/5/2011

Spotlight on Cornea and External Disease American Academy of Ophthalmology (AAO)

October 22-25, Orlando, FL

NOVEMBER/
DECEMBER

Ad closing:  9/20/2011

Material due: 10/6/2011

Spotlight on Vitreoretina

Special Meeting report: ESCRS

Please note: Editorial content subject to change. Additional bonus distributions to global meetings will be determined as dates of 2011 meetings become available.

2011 Editorial Calendar
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